How To Get Media Coverage
One of the best types of advertising for any business is free advertising, also known as publicity. Newspapers are always looking for newsworthy stories, and a teenager running a successful business is a terrific human interest story.

Whether you are just starting out, or have been running your business for some time, a newspaper article about your business is a perfect way to let people know about your business. To get a newspaper to write a story about you, you must send them something known as a “press release”. A press release lets the newspaper know that a newsworthy event is happening, and that they should consider writing a story about it. A newspaper is not going to just advertise your business, however. You must figure out a way to make your story (and business) interesting and worthy of being considered “news”. 

For a teenager, the mere fact that you have started a business is likely to be considered “newsworthy” by your local paper. Newspapers are always looking for good, upbeat stories about local citizens, and a story about an enterprising teen starting a fledgling business will very likely get picked up. You can find a lot of material on how to write a press release, but here are some basics.

1.
Put a catchy headline at the top. If you don’t grab the editor with a catchy headline, he is much less likely to read the rest of the story. If you are starting a computer consulting business, consider a headline like “Smithtown Teen Looking to be the Next Bill Gates”. If you’re running a baby-sitting business, consider something along the lines of “Local Teen Building Babysitting Empire”. Again, you need to come up with a headline that will grab the editor’s attention.

2.
After you’ve got the headline, you now write the story. A press release should be no more than 2 pages, double-spaced, and should answer the five W’s- Who, What, When, Where, and Why. In your press release, make sure you cover who you are, where you are running your business, what your business is and why it is different and newsworthy, when you started it, and why you decided to run a business. For a teenager, the “Why” question will probably be most interesting to readers, so make sure you address this. If you started your business to save money for college, elaborate on your future plans and the college you wish to attend. If you’re running your business to take a dream vacation, talk about that a bit. Let them know why you decided to start a business.

3.
After you’ve written the press release, you need to find the right person to send it to. Look through your local papers, and see if they have a “Lifestyles” editor. Your story will not really be considered “hard news”, so you will most likely want to speak to someone who works in the human interest section of the paper. Read your local paper for a few weeks, find stories that are similar to the type yours is, and send the press release to the person who writes those stories. In many local newspapers, the editor and reporter are often the same person.
4.
Follow up with a phone call, but don’t be a pest. If you send out a press release and don’t hear from the paper, call a week or so later and ask for the person you sent it to. Find out if they received it, and if they had any questions. During this phone call, you should be able to tell if they have any interest in your story. If not, try again at a later date, and see if you can find a “hook” that makes the story more newsworthy.

5.
Many times, my local newspapers have simply run my press release verbatim, not changing a single word I wrote. Keep this in mind when writing your press release.

In closing, make sure to include newspaper publicity as part of your business marketing strategy. It has a credibility that you can get with conventional advertising media. Good luck!

